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Using information to 
make the most of your 

water asset



Key messages for you
1. Overview of some key market trends and 

drivers
2. Key sources of information
3. Insight about how information may help 

with your decision-making

• Help me help you



• Market intelligence and performance capability

• Project Aim: address known issues

• Outputs:

• New information products

• Engagement and building market literacy

Project: Enhancing stakeholder 
understanding, access and involvement in 

South Australia’s Water Markets



Key market trends and drivers

Trend:       scarcity of consumptive entitlements
Trend:       demand

Trend:       market depth



Key sources of information 
available
• SA and interstate water product information

• Price information

• Water availability/allocation information 

• Current and forecast water availability 

• Rules including trade rules, restrictions etc



Water product information

NSW Murray High Security NSW Murray General Security
NSW Murrumbidgee High Security NSW Murrumbidgee General Security
NSW Lower Darling High Security NSW Lower Darling General Security
Vic Murray High Reliability Vic Murray Low Reliability
Vic Goulburn High Reliability Vic Goulburn Low Reliability
SA Murray HS (Class 1, 3a, 3b, 4, 5)

Tradeable SA entitlements 8%

Many other water
Entitlement ‘products’ 
are available 

Each product has unique
characteristics



Price variability across 
entitlement products

From Australian Water Market Report 2015-16, ABARES 2016



SA water product information



Price information











Please let us know your 
thoughts….

yvette.colton@sa.gov.au

Questionnaire
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